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2009 May – present

Art Director 
henderson bas, Toronto 
o  Clients:    Ally.com, ebay, Joe Fresh (joe.ca), Mercedes Benz, Maple Leafs Food, McCormick, Molson, Nestlé, Nintendo,  

Ogilvy Renault, Tim Hortons (timhortons.com; everycup.ca)
o    Share responsibilities to lead projects  on Joe Fresh, Tim Hortons, Mercedes Benz and Nestlé. Oversee and mentor  

junior designers and collaborate with developers.   
(Unlike traditional agencies, Art Directors at hb serve as  brand leads on their designated accounts.)

2007 Oct – 2009 Apr

Art Director 
TAXI, Toronto
o  Clients:    Additionelle, Aviva, Canadian Film Centre, Canadian Tire, Canadian Cancer Society,  

Herbal Magic, Holt Renfrew, Telus, West Jet
o  Agency of the Year by Strategy Magazine

2006 Jul – 2007 Oct

Senior Art Director 
Wunderman, Toronto
o   Rogers’ all lines of business (TV, Internet, Wireless and Home Phone) integrated campaigns 
o  Direct Agency of the Year by Marketing Magazine

2004 Jan – 2006 Jun

Art Director
Grey Direct + Interactive, Toronto
o  Clients: AIM Trimark, SAS, E*TRADE, Tourism PEI, Research In Motion – BlackBerry, Lavalife, Slimfast,  

Downy, Cadillac Fairview, Playtex, Suzuki, Canon, Canadian Cancer Society Lottery, Ministry of Education  
and Ontario Craft Brewers

o  Participated in major business pitches and won 3 major accounts during tenure

2003 May – Dec

Interactive Art Director (Freelance)
Wunderman, Toronto
o  Concepts, art direction, user flow and information architecture of the Kraftcanada.com redesign,  

Cookie Exchange, Chocolate Lovers mini-site and all Kraft Canada online assignments

2002 Sept – 2003 May

Art Director
TBWA\Chiat\Day, Toronto
o  Clients: Nissan, Infiniti, Petro Canada, Direct Energy and Canadian Film Centre

2000 June – Aug

Marketing Intern, E-Commerce
Museum of Modern Art (MoMA), New York
o Marketing lead on the launch of ecards initiative
o  Developed and implemented strategies to promote the online presence for MoMA design store

1998 Nov – Present

Freelance Designer
o  Clients: BMO Nesbitts Burn Private Client Division, Canadian Environmental Grantmakers’ Network,  

Comfortable Hiking Holidays, Direct Energy, The Gardiner Museum, Loblaw Companies Limited,   
Philanthropic Foundations Canada and Sam’s Club (Wal-Mart).

F o r  b u S I n E S S
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o  A strategic thinker who lives by holistic branding. 

o  An art director who strives to deliver memorable creative.

o  A curious soul who loves to explore the world one continent at a time.

o  A hedonist who indulges in life’s pleasures with zero guilt.

L I Ly  w h o ?
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y E S ,  S h E  C A n  u S E  A  M A C
o  Adobe Creative Suite; solid understanding of HTML, javascript, Flash, Flex, Air and WordPress

o  Experienced in working with Interactive developers and producers

o  Experienced in working on TV set with Director, broadcast producers and TV post-production teams

o   Experienced in working with photographers, printers and suppliers;

o  Fluently bilingual in English and Chinese

A C C o L A D E S
o   2009 national Advertising Award :: Interactive :: Gold   • Monster Mobile  

http://nationaladvertisingawards.ca/?page_id=5

o   2007 Canadian Marketing Association rSVP Award  ::  Gold • Rogers Home Phone  Launch

o   2007 national Advertising Award :: Direct ::  Gold   • Lush Cosmetics

o     2003 Canadian Marketing Association rSVP Award :: Gold • Kraft Canada Festive Campaign

P r E S S
o   Photo coverage on the winning of the Microsoft Advertising Gaming Workshop Challenge Lions Daily News: June 25, 2009

o   “Take a look - it’s all in the cards” Toronto Star: May 12, 2009

o   “National Advertising Award sends 12 Winners to Cannes” Marketing Daily: May 7, 2007

o   “Are you talking to me?” Marketing Magazine: Jan 24, 2005: SAS C-suite mailing

o  “SAS dents C-suite awareness with two-pronged campaign” Direct Marketing News   Vol. 7, No. 4, 2005

E D u C A t I o n
1998 – 2001

honours bachelor of Arts, university of toronto

Conferred with distinction. Specialized in Fine Arts Studio and Business Management.

1997 – 1998

york university

Completed 2nd year. Major in Graphic Design.

Received Provost award scholarship.

1996 – 1997

Maryland Institute, College of Art, baltimore, Maryland, uS

Completed foundation year. Dean’s list.

r E F E r E n C E S
References available upon request. 

P o r t F o L I o  +  M o r E
Updated professional profile and work also available:

http://www.linkedin.com/in/lilytse

http://www.krop.com/lilytse (online work mainly)

http://www.lilytse.com (online and offline)

Also follow me on twitter: http://www.twitter.com/tigerlilytse 2 / 7
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C L I E n t  L I S t
Additionelle 

Ally.com

Aviva Canada

AIM Trimark Investments

Allard-Johnson Communications

BMO Nesbitts Burn Private Client Division

Canadian Cancer Society Lottery

Canadian Environmental Grantmakers’ Network

Cadillac Fairview

Canadian Film Centre

Canadian Tire

Canada’s Walk of Fame

Canon

Dairy Queen

Direct Energy

Downy

Eatons

E*TRADE

The Gardiner Museum

herbalmagic.com

Holt Renfrew

Infiniti

Joe Fresh – Joe.ca

Lavalife

Liberty Health

Loblaw Companies Limited

Kraftcanada.com

Maple Leaf Food

McCormick

Mercedes Benz

Ministry of Education

Ministry of Health

Nestlé

Nissan

Ontario Arts Council

Ontario Craft Brewers

Petro Canada 

Prince Edward Island Tourism

Philanthropic Foundations Canada

Playtex

Research In Motion – BlackBerry

Rogers Communications

 

SAS

Sam’s Club Canada, a division of Wal-Mart Canada

Scarborough Town Centre

Scotia Insurance

Sears Canada

Slimfast

Suzuki

Telus

Tim  Hortons

TBWA\Chiat\Day

West Jet

Wunderman
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Lions Daily news: June 25, 2009
Officially on Lions Daily News: http://bit.ly/dailylionnews_lily
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official award book - 2009 national Advertising Award

See official news at National Advertising Award webside: http://bit.ly/sa7ub
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  “take a look - it’s all in the cards” toronto Star: May 12, 2009

See Toronto Star online edition: http://bit.ly/M37Fz

See my work at cardsofchange.com: http://bit.ly/nvtkZ
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Monday May 7, 2007  

 

National Advertising Awards sends 12 winners

to Cannes

Winners of the 2007 National Advertising Awards were announced last

week, with 12 honourees in seven categories earning a trip to the International

Advertising Awards in Cannes in June.

The NAAs is a brief-based competition, which invites media and advertising

teams to generate ideas for briefs submitted by marketers. One brief is issued

to all competitors in each category, and the entrants receive no input from the

marketers after seeing the brief.

In the Young Creatives Print and Out-of-Home category, which was open to

entrants 28 or younger, Anthony Chelvanathan and Steve Persico of Leo

Burnett won the Grand Prix award for their work on the Campbell Company of

Canada brief.

In the Masters print and out-of-home category, which was open to creatives of

all ages, Taxi 2’s Troy McGuinness and Jordan Doucette earned the Grand

Prix for their submission based on the Roots Canada brief.

Independent web designer David Neumann won the Gold award in the Young

Interactive (28 and under) category for his work on the Workopolis.com brief.

In the film category, which was based on a brief from Procter & Gamble for its

Nice ’N Easy brand, Melanie Hurst and Laura Rogers took home the Gold

award.

Ryan Van Dongen of Cossette Media and Michelle Cino of Starcom MediaVest

shared the Gold award in the Young Media category, which was open to media

planners 30 and under and featured a brief from Dose.ca.

Jon Murray of Atlantic Canada-based Colour won Gold in the radio category

for his work on a brief from Neutrogena, while Wunderman’s Lily Tse and Alex

Furrer took home top honours in the Direct category for their entry based on a

brief from soap and cosmetics company Lush.

The awards were presented at the National Advertising Awards Festival, which

took place last week in Toronto with CanWest MediaWorks the gold sponsor.

–Matt Semansky

7/7

“National Advertising Awards sends 12  winners to Cannes”  
Marketing Magazine May 7, 2007 
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